
A SYMPOS IUM
Project Brief 

    

Symposium

 » 1. a [relatively short] formal meeting at which several specialists deliver 
short addresses on a topic or on related topics

 » 2. a collection of  opinions on a subject

Overview

Throughout this semester, you will be conceptualizing, planning, designing and 
presenting a new symposium. You will do this through a systematic process that 
will allow you leverage the Design process to develop innovative and  successful 
solutions. This project will be broken into five (5) distinct phases. Each phase will 
have separate deliverable and activities, however, the activities in each phase will 
build upon one another over the course of  the semester.

Phase 1: Identify a Topic. 

 » Orientation / Research

Spend a week immersing yourself  in news and current events, and emerge with 
a list of  the ten most important events/situations taking place in the world right 
now. What is so significant about these topics? Are any of  these events/situations 
connected? If  so, perhaps they are symptoms of  a larger problem or opportunity 
that needs to be addressed? If  so, what is this larger problem/opportunity?  
Who is currently attempting to address them? How?

DELIVERABLES

Wednesday 9 January: Prior to class, investigate current events with a wide  
lens. Prepare a mindmap that documents the topic you’ve investigated. You 
should have 50+ topics mapped. Complete the map by hand or in a way that  
can be printed.

Friday 11 January: Define the top 10 topics that you think will be most 
worthwhile. Write a paragraph for each topic that supports why it could be the 
focus of  a symposium. What would the symposium aim to solve? Who might  
be involved (at a high level)?

Phase 2: Define a theme, strategize. 

 » Analysis

The topic you and I determine to be best will almost certainly be too broad.  
You will now need to diverge the topic to define a more specific theme that can 
be addressed in a short symposium. Start thinking about who would be a keynote 
speaker at this event. You need to find four (4) thought leaders within your refined 
theme that could amplify the symposium with their theme.

DELIVERABLES: TBD

Future phases:

Phase 3: Refine the  

message, create a  

unified concept.

 » Conceptualization

Phase 4: Develop a brand.

 » Design Development

Phase 5: Create artifacts 

to support the brand.

 » Implementation / 
Artifacting

Resources to find topics: 

 » www.psfk.com

 » www.nytimes.com

 » www.theatlantic.com

 » www.qz.com

 » npr.org

 » www.newyorker.com

 » www.un.org/en/
globalissues

 » www.ted.com
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